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ANINA, a young start-up, has developed a 
unique product that stands out in the local 
foodtech industry, which is largely based on 
complex lab-developed technologies, some of 
them derived from biotechnology. This 
product provides a solution to a widespread 
global problem with environmental 
implications: "ugly" vegetables that are implications: "ugly" vegetables that are 
perfectly fine and nutritious to eat yet are not 
distributed in the market because they do not 
comply with aesthetic standards such as a 
perfect peel or an ideal shape.  
ANINA subjects these vegetables to unique 
patent-protected processes, which include 
slicing, cutting, and drying until they become 
flat vegetable sheets that maintain their 
original nutritional values. The sheets are 
then used to create a "shell" that houses 
bulgur, lentils, or rice noodles – and the final 
product is a ready meal that can be prepared product is a ready meal that can be prepared 
in the microwave, in just a few minutes.
The use of techniques that are not common in 
the traditional food industry has to do with 
the fact that their originators – Esti Brantz 
and Meydan Levy – are graduates of the 
Bezalel Academy of Art and Design. At 
Strauss Group's The Kitchen Hub, Brantz and 
Levy partnered with Anat Natan, who has food 
industry management experience and has industry management experience and has 
managed the culinary category at Tnuva. 
Together, the three founded ANINA. Today, 
ANINA's capsules come with three different 
fillings and can be purchased online and in 
select stores in Israel. The goal is to launch 
additional products in the near future. "We 
are not here to take a market share but to are not here to take a market share but to 
expand the category in which we operate and 
to change the market's boundaries" says 
Natan, the company's CEO.
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